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PERSONAGGI PUBBLICI

s

Luca La Mesa & con Andrea Danese
w 11luglio § =

Nuovi progetti social del 2018. Grazie Enrico #Brignano e tutto il suo team a Luca La Mesa
a #Fiorello per il primo programma in
i.'

per la fiducia A
Grazie anche al mio super team sempre presente

Diretta Audio/Audio Live" su Facebook

#ilSocialista

Si conclude oggi un bellissimo esperimento al quale
siamo orgogliosi e grati di aver potuto collaborare

W Taggatafoto  Q Aggiungi hu. # Modifica

N Mi - > ) b
) piace (D Commenta > Condividi @

audio Delaini e altri 164

3 condivisioni

222 un altro commento

Paolo Di Vincenzo Grande Luca La Mesa

Mi piac ndi

t; Gluseppe Latorraca Ma anche con Fiore?
Ma da

Mi piace - Rispondi

Nicoletta Paternd
Ma braviiilll

Mi piace - Rispondi

Rocco Sparapano #lISocialista - Una vera
figata!

Complimenti Luca non sapevo ci fossi tu
dietro Fiore. Spettacolo!

Mi piace - Ris

Saverio Mancino Greatil!

Mi piace - Rispondi

@ Gigi De Palo Numero 1... tu.

Mi piace - Rispondi

2l X

@O 7% Oriana Torregrossa, Sebastiano Barbanti e altri 239 Commenti: 9
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2 ORE AL GIORNO DI STUDIO
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PER GUARDARE IL FUTURO DEI SOCIAL MEDIA...
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WORLD MAP OF SOCIAL NETWORKS

January 2019

—

@ Focebook ) QZone B V Kontakte
Odnoklassniki @ nstogrom

Fonte: Vincos
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B Friendster B wretch B cywora

Fonte: Vincos
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The center of

discovery
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PRODUZIONE DISTRIBUZIONE
di Contenuti di Contenuti

Tecnologia
Abilitante
(alla portata di tutti)
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The Economics of Content

Content production will
continue to increase
exponentially

TIME

Technology has enabled arise
in content consumption but

this has an inviolable limit Area of Content

Shock when content
production is un-
economical

AMOUNT OF CONTENT
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CIO E’ VERO NON SOLO SUI SOCIAL: ANALISI SUI BLOG IN
WORDPRESS (70.000.000 POST AL MESE)

Marketers are publishing 800% more but engagement has declined
by 89% says @trackmaven via @steverayson. CLICK TO TWEET ¥

In our own 2016 survey, we found that 50% of content published by the 95 top B2B sites received 106
shares or fewer. When we looked at another 100 B2B sites we found that 50% of the content received 22
shares or less.

The difficulty of generating social engagement is compounded by content growth and increasing
volume of content competing for attention. Below is the growth in monthly blog posts published on
WordPress over the last 10 years. Over 70 million blog posts are published each month on WordPress
alone.
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June, 2011 — August, 2019




HARVARD BUSINESS SCHOOL

Batten Way
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more than

1°";v°;},, 5 m®

minutes

More than one out of every five minutes
on mobile is spent with Facebook and
Instagram

Facebook 2015 Q2 Earnings Call




| SOCIAL CERCHERANNO DI AMPLIARE SEMPRE PIU LE LORO
FUNZIONALITA PER CERCARE DI TRATTENERE L'UTENTE
DENTRO LE LORO APP

26



PROVERANNO AD IMPLEMENTARE UNA CONVERGENZA
TECNOLOGICA UTILIZZANDO ACQUISIZIONI O IMITAZIONI
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DAL 2004 AL 2014, FACEBOOK AVEVA SPESO IN ACQUISIZIONI 22
MILIARDI DI DOLLARI... COME IL GDP DELL'UGANDA!

WhatsApp, Instagram, Oculus e piu di altre 45 aziende.
Ma le acquisizione sono continuate ad un ritmo incessante...
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ALCUNE SONO MENO NOTE MAMOLTO INTERESSANTI PER
CONFERMARE LOTTIMA STRATEGIAINATTO

Acquisition date Company # Business * Location * Value (USD) ¢
May 23, 2016 | Two Big Ears Spatial Audio £I5 UK, Scotland undisclosed i76]
Sep 18, 2016 Nascent Objects ‘ Modular Electronics B US, California | undisclosed 77
October 10, 2016 | Infiniled Oculus VR B 1 Ireland, Cork undisclosed
November 11,2016 | CrowdTangle | Publisher analytics == USA undisclosed 8]

c .
- - Computer Vision, Machine | &8 USA, Pittsburgh, amegie
November 16, 2016 Faciometrics . . undisclosed Mellon Femando De la Torre (9]
Learning Pennsylvania o
| University
November,2016 Zurich Eye Switzerland undisclosed Oculus VR 80}
- ) ®= USA, Palo Alto, Facebook
1, 2017 ificial I 181
July 31, 20 Ozlo Artificial Intelligence Calicnia undisclosed Mo .
August,2017 Fayteq AG AR B Germany undisclosed Facebook Live 182)
| CEO Nikita Bier, CTO
Anonymous social media ®= USA, Oakland, Erik Hazzard, Kyle
October 16, 2017 toh ndisclosed 83)
s app California Y Zaragoza, Nicolas
Ducdodon
[ Government Issued ID | W53 USA, Boston, | Bob Geiman, Ralph
January 23, 2018 Confirm o undisclosed i 84)
| Verification Platform Massachusetts Rodriguez, Walt Doyle
July,2018 Bloomsbury Al UK, London 30,000,000 8s]
[ _ ) ) Workplace by Oudi Antebi, Roy
July 26, 2018 Team M E-Mail Israel, Tel A 100,000, (86
uly 26, 20 Redkix eam Messaging via E-Mail | = Israel, Tel Aviv 00,000,000 Facebook Antebi
+ : 4
Randall Bennett,
August 13, 2018 Vidpresso Video softw WS USA, Ogden, | . . . Y Combi thustin Carter, Pull 1@
9 ! ks e Utah Ojala, Hassan ]
Salahuddin
University Facebook George Danezis,
February 2019 Chainspace Blockchain £ UK, London F College Shehar Bano, Alberto 87]
Blockchain .
London Sonnino
= USA, San i
February 8, 2019 | GrokStyle Computer Vision for Retail | Undisclosed Kavita Bala, Sean Bell | (88!

Francisco, California

Fonte: https://en.wikipedia.org/wiki/List of mergers and acquisitions by Facebook
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https://en.wikipedia.org/wiki/List_of_mergers_and_acquisitions_by_Facebook

YAHOO HA PROVATO COMPRARE FACEBOOK MA...

2004
©friendster. Go g Ie
2005 - $75.000.000 0@ m y S p ac e®
" \I 1a9C0) |V' ” a place for friends
EfECEIEE(T ‘V" $15.000.000.000 2006
NN\~

The rnide Story of the Company That s Conmecting the World

| BV F
paviD KIRKPATRICK - NJBC | Microsoft YAHOO’
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In June 2006, Yahoo decided it had to have Facebook

In the summer of 2006, Yahoo decided to
offer Facebook $1 billion.

Facebook's investors and many of its

executives wanted to sell.

But Facebook was about to launch the News
Feed, and if it went well, Mark Zuckerberg
figured the company would be worth way
more than a $1 billion.

In any event, Yahoo lowered its offer to $850

million after announcing horrible Q2

earnings. Facebook's board took 10 minutes

to reject the lowered offer, according to The Facebook Effect,
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Instagram copia Snhapchat e
lancia Instagram Stories, | post
che scompaiono

Di Riccardo Campaci 3 Ago 2016
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SNAPCHAT MONITORA FACEBOOK: IL PROGETTO VOLDEMORT

Viste le numerose funzionalita che negli anni Zuckerberg
ha copiato a Snapchat, I'azienda ha deciso di monitorare
Facebook e Instagram con un dossier speciale, chiamato
per 'appunto «Progetto Voldemort»

https://www.cnet.com/news/snapchat-kept-files-on-facebook-called-project-voldemort-report-says/



https://www.cnet.com/news/snapchat-kept-files-on-facebook-called-project-voldemort-report-says/

In questo documento vengono inserite tutte le
mosse strategiche di Zuckerberg volte a ostacolare
Snapchat, come scoraggiare gli influencer dal
menzionare Snap ed evitare che contenuti di
Snapchat facciano tendenza su Instagram.

https://www.cnet.com/news/snapchat-kept-files-on-facebook-called-project-voldemort-report-says/



https://www.cnet.com/news/snapchat-kept-files-on-facebook-called-project-voldemort-report-says/
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Randi Zuckerberg, pei 10
anni Direttore Marketing di

Brent. Asher, Simi,
Le mie tre scelge,
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FACEBOOK ACQUISTA CTRL LABS: LA STARTUP CHE VUOLE
CONTROLLARE IL PC CON LAMENTE

CTRL Labs € una startup che si occupa di sviluppare
tecnologie che permettano all’'utente di controllare

dispositivi solo tramite il proprio pensiero.

Zuckerberg sta cercando di spingere sempre piu
verso I'Intelligenza Artificiale e la comunicazione
istantanea tra uomo e macchina: questo e il motivo

dell’acquisizione.

https://www.bloomberg.com/news/articles/2019-09-23/facebook-to-buy-startup-for-controlling-computers-with-your-mind



https://www.bloomberg.com/news/articles/2019-09-23/facebook-to-buy-startup-for-controlling-computers-with-your-mind

«L'obiettivo e quello di costruire un braccialetto che
decifrera i segnali neurali e li tradurra in segnali digitali
che il tuo device potra capire».

(Andrew Bosworth, responsabile realta virtuale e realta
aumentata di Facebook)

La tecnologia di CTRL Labs si muove proprio in questa
direzione, con lo scopo di permettere nei prossimi anni
all’'utente di controllare un computer senza aver bisogno
di tastiera o mouse.

https://www.facebook.com/boz/posts/10109385805377581



https://www.facebook.com/boz/posts/10109385805377581




Zuckerberg claims it's
not about the money,
while explaining how
Libra will make money

‘You may not believe this, but that’s
actually not the first thing that we talk
about at the company’

By Zoe Schiffer | @ZoeSchiffer | Oct 23, 2019, 3:29pm EDT

f S (7 sHare

lllustration by William Joel / The Verge



Facebook Newsroom

People Raise Over $2 Billion for
Causes on Facebook

1 month ago

ks

/-) Fundraising on Facebook

How People are Making
a Difference

Every day, we're inspired by people around the world supporting

the causes they care about through Facebook Fundraisers.

$2 $1

Billion + Billion

. : OF THE $2 BILLION+ RAISED
raised for nonprofits
and personal causes is from birthday

45
Million +
people have donated

or started a Facebook

since launch in 2015 fundraisers fundraiser

$1 Billion Raised Through Birthday Fundraisers

By Naomi Gleit, VP, Product Management
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RAZIE PER LATTENZIONE
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